
According to independent market research analysts, Fusion Insight, Installer2018  
continued to achieve market-leading scores across a range of KPIs

Installer2018 maintains market-leading scores 

visitors 
attended 
Installer2018
Representing a 6% increase year-on-year

(this figure was 76% in 2017 and 71% in 2016)

8 in 10 visitors are 
likely to return
Up from 75% in 2017 and 70% in 2016

Up from 68% in 2017

of installer 
visitors are 
committed
to the show

Installer2018 remains 
MARKET LEADING* 
in terms of visitor 
satisfaction

of visitors 
were satisfied
Up from 68% in 2017 and 
65% in 2016

*In market research measurement and analysis, a mean score of 
8+ out of 10 is regarded as ‘market leading’

Installer visitors gave Installer2018 
a NET PROMOTER SCORE (NPS) of 

All audience groups - heating engineers and gas installers (+48.9), 
plumbers (+48.1), business owners (+34.2), technical managers 
(+31.3) continue to give strong, positive NPS measures. 

This NPS puts Installer2018 in the TOP QUARTILE in the Fusion 
Index, putting it in the TOP 25% of tradeshows worldwide.

In terms of ‘company 
type’ – SELF-EMPLOYED 
gave the highest NPS of 

Self-employed heating engineers (7.9 out of a 
mean score of 10) were particularly supportive 
of the show, followed closely by general 
plumbers (7.7 out of a mean score of 10).

of installer visitors  
considered Installer2018 
to be ‘important to visit’
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Self-employed heating engineers 7.9

General plumbers 7.7

73%

76%

+43

73% 84%70%

+50.8



Installer2018 achieved 
market leading scores in 
customer satisfaction

Who were our visitors to Installer2018?

An enjoyable day out 
(4.5 mean score out of 5) 

Meet companies you do business with 
(4.5 mean score out of 5) 

Network with other installers 
(4.4 mean score out of 5) 

Talk to product experts
 (4.4 mean score out of 5) 

See what’s new
(4.4 mean score out of 5) 

Most of our visitors were likely 
to be self-employed

or work for a heating (27%) 
and plumbing (20%) company

Why did installers 
visit Installer2018?

Knowing specific manufacturers were going to be 
there remains a key influence for visiting (59%)

The number  
of companies
exhibiting (47%)

Quality of the  
companies 
exhibiting (46%)

Hands-on  
nature of the 
show (40%)

Keeping up-to-date with new products and technologies

Browse for new ideas

Talk to product experts and technical staff

Source new products and technologies

What were installers’ core objectives 
for visiting Installer2018?
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heating 
engineers and 
gas installers

business 
owners

plumbers

technical
managers

Gas Safe 
registered

55% work in domestic/replacement

26% work in private rented/landlords

18% work in social housing

15% work in domestic new build

What did our installer 
visitors say? 

 “Fantastic show, loved it, 
great variety of stands. 

I’ll definitely be back 
next year”

73% 84%70%

“I enjoyed it. 
Great atmosphere”

“A great way to keep
 up to date with the market 

changes and new
 technologies”

“A good place to see 
new products and to talk 

to manufacturers”

73% 84%70%

“Great day out. 
Lots to see”

SOLD OUT

40%



According to independent market research analysts, Fusion Insight, Installer2018  
continued to be considered an ‘important’ by over 79% of exhibitors

Installer2018 exhibitors consider the show an 
important route to installer customers
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Exhibition space for Installer2018 
SOLD OUT six weeks before the 
show opened
Following on from the success of Installer2017, this year’s  
event became a ‘must do’ for many of the industry’s 125 leading  
manufacturers, including some who had never exhibited at  
the show before.

Exhibitors rated Installer2018 
MARKET LEADING in
• Opportunity to showcase existing products and services
• Discuss and answer installers’ technical questions
• Launch new products
• Raise brand awareness
• Network with other exhibitors
• Educate installers about their products

Why exhibit?
The number of quality installer visitors, 
and the opportunity to showcase new 
products, remain the key reasons for 

exhibiting at Installer2018

Core objectives for exhibitors continue 
to be focused on brand awareness, 
educating and meeting installers, and 

showcasing products and services

Installer2018 exhibitors 
gave the show a 

+21NET
Promoter Score

• Overall, we felt Installer2018 looked after us well  
 during the show (4.4 mean score out of 5)

• Overall, we met good quality installers at the show 
 (4.4 mean score out of 5)

• It gave us a good opportunity to network with our 
 existing installers (4.4 mean score out of 5)

• It gave us a good opportunity to meet new customers 
 (4.4 mean score out of 5)

• Overall, we left with a good feeling about the show 
 (4.2 mean score out of 5)

• Overall, we generated a good number of prospects 
 and leads (3.9 mean score out of 5)

Exhibitors rated the Installer2018  
service delivery as MARKET LEADING 
in the quality of the show sales and 
operations team, show marketing,  
clarity of pre-show information,  
on-site operation team, on-site stand  
contractors and on-site account  
management team.

“It just a great way to 
see so many people and 
new customers. Worked 

really well for us”

“The best show to 
bring manufacturers and 

installers together”

“got a lot of exposure to 
the kind of people we are 

marketing to”

SOLD OUT

SOLD OUT

SOLD OUT

? What’s the objective?

SOLD OUT

In terms of SENTIMENT, Installer2018 exhibitors 
continue to have strong attitudes to the show

What did our exhibitors say? 

“Installer2018 is 
by far the best event 

in our industry”


